We’re Principal Ingredient, a brand
and design consultancy that helps
companies do extraordinary things.

For more information:
Gillon Campbell
020 3598 8350
hello@pibranding.com

The Shepherds Building
Rockley Road, London, W14 0DA
www.principalingredient.com

“Imagine if people who have only
ever heard about you, feel they
know you. They already like what
you do - they already like you.
It makes meetings and sales, so
much easier. More time is spent
on what really matters and less
on building that relationship.
That can only be achieved by
authentically and compellingly
presenting your brand in a clear and
consistent way. Presenting what
is unique about you, in a way that
genuinely inspires your customers.”
Gillon Campbell, Founder

We inspire
Brands that inspire, move people.
They motivate them to make positive
decisions, to pay attention and
to invest themselves emotionally.
Everything we create has one
overarching role, to inspire.
We add value
We combine deep insight with fresh
ideas and beautiful design. Since
people use emotions for decisionmaking, this means we make it easier for
our clients to sell and for people to buy.
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We bring clarity
We believe in the power of clarity to
create a compelling story that empowers
your people, sets out who you are and
guides the success of your business.

A brand is a
business’ most
powerful asset
– its Principal
Ingredient

We are big on experience
We have senior level backgrounds,
working in leading international
companies (Procter & Gamble,
LVMH, Tata Global Beverages)
and global branding agencies
(Interbrand, Landor, Wolff Olins).
Yet we are boutique in our service
It is this hugely experienced team
which works with our clients on a daily
basis to deliver outstanding results.
We are the complete package
We provide a comprehensive
service from research and insight
to design and execution.

Gillon Campbell
A strategist with a designer’s eye.
Gillon’s ability to decode and simplify
complex issues has led to bold
strategies capable of transforming
organisations and engaging both
their people and customers.

We combine strategy and
creative from the very start
of every project because
we believe this creates
the best possible output
for our clients. Meet our
founders, a strategist and
a creative, naturally.

Gillon started his brand management
career with Procter & Gamble
and prior to co-founding Principal
Ingredient worked in a variety of
senior client, consulting and creative
agency roles across a diverse range
of consumer and B2B brands.
These include Pringles, Iams,
Pantene, Absolut, Bluewater,
CBRE and Lend Lease.

Igor Jocic
A creative director with
a strategic approach.
Igor is a creative mind with an
exceptional ability to articulate
strategies effectively and bring
brands to life. Since he graduated
from Central St Martins, he has
worked with some of the world’s
most innovative brands.
Before co-founding Principal
Ingredient he built a wealth of
experience with a number of
world-class brand agencies.
During this time, Igor worked
across the full spectrum of brand
design with international clients
including BP, Morgan Stanley,
Johnny Walker, MasterCard,
Coca-Cola, Pirelli, Scottish Power,
Xerox and Como Hotels.

We have amazing experienceBrands we work with

Charterhouse
Property Group
Delivering
distinction to a
boutique developer
Our role
Competitor audit, brand
refresh, art direction, website,
photography and illustration.

The solution
The written content was sharpened
to be more factual, bringing figures
and statistics forward, and using
them as design features to increase
engagement and sustain interest.
A new, distinctive illustrative style
brought the featured investments
to life, while imagery and dynamic
interactive design were combined
to showcase the developments
in a way that reflects the brand
values and personality. The two
websites are distinct yet maintain
a visually familiarity, enhancing
awareness of the umbrella brand.

The client
A high-end, boutique residential
property developer and property
investment company.
The challenge
Enrich and enliven the visual
identity to create two dynamic
websites, increasing interest
from both property investors
and residential buyers.

The outcome
The new websites have received
recognition from across the industry.
The client is looking to exceed market
expectations in the forthcoming year.
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“Once again, Principal
Ingredient came up with
innovative and creative ideas,
which helped us demonstrate
the unique aspects of the two
sides of our organisation.”
Michael Holt

MKV Design
Intelligence
made visible
Our role
Market research, competition audit,
brand strategy, visual identity,
messaging, website, communication
materials and style guidelines.
MKV DESIGN

Unit 1&3
17 Plumbers row
London E1 1EQ
United Kingdom

Telephone +44 (0)20 7242 2466
Fax +44 (0)20 7242 2488
Email info@mkvdesign.com
mkvdesign.com

The client
A leading international hotel
interior design consultancy.
The challenge
Clarify the MKV offer, and craft an
inspiring visual identity, that will
drive the company forward through
engaging marketing communications
and new business acquisition.
Duis aute irure dolor in reprehenderit
in voluptate velit esse cillum dolore
eu fugiat nulla pariatur. Excepteur
sint occaecat cupidatat non proident,
sunt in culpa qui officia deserunt
mollit anim id est laborum.

The solution
MKV are perceived to be so much
more than just interior designers.
The combination of their architectural
training, passion for authenticity,
commercial expertise and truly world
class design, is highly valued by
their clients. The new brand essence
“ingeniously captivating” perfectly
captures this. The intelligence
of their designs is the inspiration
behind their new identity - a highly
sophisticated take on the brand name.
The Outcome
Meticulous attention to detail
resulted in marketing materials
of exceptional quality. The new
brand launch was well received by
employees as well as the industry,
and has perfectly positioned the
company for future growth.
ANAZOE SPA
Costa Navarino, Greece

Duis aute irure dolor in
reprehenderit in voluptate
velit esse cillum dolore eu
fugiat nulla pariatur.
Excepteur sint occaecat
cupidatat non proident, sunt
in culpa qui officia deserunt
mollit anim id est laborum.
Duis aute irure dolor in
reprehenderit in voluptate
velit esse cillum dolore eu
fugiat nulla pariatur.

Duis aute irure dolor in reprehenderit
in voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint oc.

MKV DESIGN
Unit 1&3
17 Plumbers row
London E1 1EQ
United Kingdom
Telephone +44 (0)20 7242 2466
Fax +44 (0)20 7242 2488
Email info@mkvdesign.com
mkvdesign.com

ANAZOE SPA
Costa Navarino, Greece

Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui
officia deserunt mollit anim id est laborum.

Duis aute irure dolor in
reprehenderit in voluptate
velit esse cillum dolore eu
fugiat nulla pariatur.
Excepteur sint occaecat
cupidatat non proident, sunt
in culpa qui officia deserunt
mollit anim id est laborum.
Duis aute irure dolor in
reprehenderit in voluptate
velit esse cillum dolore eu
fugiat nulla pariatur.

Duis aute irure dolor in reprehenderit
in voluptate velit esse cillum dolore
eu fugiat nulla pariatur. Excepteur
sint occaecat cupidatat non proident,
sunt in culpa qui officia deserunt
mollit anim id est laborum.
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MKV DESIGN

ABOUT
PROJECTS
APPROACH
TEAM
PRESS
NEWS
CONTACT

Beyond the
expected

Principal Ingredient
MKV case study

“The quality of your strategic
and creative thinking is
excellent, very very good. The
new essence is instructive,
individual and truly inspiring.
And the ingenuity of the
brand identity speaks for
itself. I am delighted.”
Maria Vafiadis, Founder and MD

The challenge
Create an inspiring brand strategy
and identity that cuts through the
typical luxury property design
style. Ensure a strong value
perception to achieve a higher
price point than local competitors.
The solution
Exploration of the development
design and its location uncovered
a number of unique features that
informed the message hierarchy.
The urban-mindedness of the
development and its decisively
modern edge was combined
with a youthful yet sophisticated
sense of style. The brand identity
authentically brings London visual
associations back into focus,
inspired by street signage and
vernacular typographic style.
PERFECTLY
DESIGNED TO
COMPLEMENT
LONDON’S
SOPHISTICATED
LIFESTYLE
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The Kingsley is a boutique collection of homes
in one of West London’s most vibrant and
coveted neighbourhoods.
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Cycle storage

The outcome
The development sold off plan,
at a premium to competitor
developments. The owner of
The Kingsley was so delighted,
they commissioned Pi to
develop their own website.

Cycle storage

Our role
Market research, brand strategy,
naming, visual identity, messaging,
website, marketing materials,
photography, interior design,
advertising campaign

The client
Residential developer looking
to attract international
buyers and investors.

Lobby

The Kingsley
A bright view
to city living

Behind the sleek, contemporary façade is an
eclectic mix of 23 luxury residences ranging
from generous three-bedroom layouts to
stylish studios. The grand garden apartments
offer private outdoor spaces rarely available in
such a central location, while the penthouse
apartments provide elevated views over
Hammersmith.
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The Kingsley places you in the hub of a city that is
distinguished the world over. Historic and beautiful,
London is a magnet for the best in world culture and
commerce, a 24/7 destination where everything is
on your doorstep. From the galleries showing the
latest exhibitions to Michelin-starred restaurants and
cutting edge fashion, it’s all here for you to enjoy.
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DISCOVER
HAMMERSMITH
Hammersmith’s desirability comes
from the privileged lifestyle it offers
– it’s a location with something for
everyone. Great shopping, worldclass restaurants and bars, arthouse
cinemas, theatres, music venues, parks
and riverside walks – it’s all on your
doorstep when you live in W6.

YOUR JOURNEY
STARTS HERE
The Kingsley offers city life at its
most convenient – whatever you
want to do, wherever you want to go,
Hammersmith’s transport connections
make this the perfect place to start.
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Olton
Unifying a
business behind
a single-minded,
powerful identity
Our role
Market research, brand audit, brand
strategy, visual identity, messaging,
brand book, website and digital,
communication materials, exhibition
stand, animation.

The client
A leading corporate
intelligence consultancy
The challenge
To convey the value of this cutting
edge business to its high-level
clients and its two very different
internal personality types – exmilitary intelligence operatives
and software developers. To
reflect this value in the brand and,
ultimately, re-shape its culture.
The solution
We defined the offer – actionable
intelligence – in the most succinct
and compelling way possible,
establishing it as the base of a
new brand and business culture.
The resulting communications
framework featured engaging
messaging and sophisticated visual
language to inspire audiences
both internally and externally.
The outcomes
With its clarity of message and
stylistic consistency, the new
brand transformed the way the
company perceived itself and was
perceived in the marketplace. Client
interest and conversions jumped
immediately. This new-found clarity
helped Olton grow over several
years and attract significant interest,
which resulted in its acquisition.
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Popina
The rise and rise
of a baker’s genius

The client
A contemporary artisan bakery
renowned for quality and creativity.
The challenge
Transform a high-end baked
goods and confectionery brand
from Notting Hill market stall to a
highly evolved market player, with
a listing in a major UK retailer.

The solution
Build a brand personality, which
truly embraces and celebrates
contradictions. The design reflected
the dramatic juxtaposition between
stark modernist styling and the
rustic qualities of the food.
A jewellery photographer
was used to make
every detail of these
sumptuous products
glisten with deliciousness.
The outcomes
Fresh, assertive brand
convinced retailers Waitrose and
Whole Foods to stock Popina
products and contract them to
produce their own artisan ranges.
Our role
Brand positioning, brand
identity, packaging design,
brand communications.
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Martin Brudnizki
Design Studio
From interior
design to
lifestyle brand
The role
Market research, competitor audit,
brand audit and brand strategy.

The challenge
Develop an inspiring brand strategy
to enable brand extension, employee
engagement and propel the business
into its next phase of growth.
The solution
Interviews with industry experts,
prominent clients and employees
generated rich insights from which
a new creative ethos could be
developed. Greater alignment
around the new purpose and brand
values enabled the business to
channel the individual talents of
their creative teams improving
effectiveness internally. This clear
vision allowed the extension of the
brand to move from a focus on
interior design to lifestyle aspiration.
The Outcome
Structural and cultural challenges
were overcome, while the new
brand strategy continues to inspire
a new direction for the business.

Holborn Dining Rooms

“I feel that you have captured
the essence of MBDS. I
am thrilled with the result…
thank you for all your hard
work and commitment.”

The client
An interior design consultancy,
based in London and New York.
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Martin Brudnizki

HOTEL
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“If you’ve eaten in a posh
restaurant in London or
New York recently, chances
are the interiors were
by Martin Brudnizki”
Design Week

Scarfes Bar
Limewood Hotel

The Ivy
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Soho Beach House

“In adapting our creative focus to
include product design, it means
we’re opening up our work to a wider
audience, as they can then take this
vision or idea home with them.”
Martin Brudnizki

100 Baylis Road
Outperforming the
market in Waterloo
Our role
Market research, competition
audit, brand strategy, naming,
visual identity, messaging,
website, marketing materials,
photography, interior design.

The client
A new residential and office
development in Waterloo, London,
developed by Loncor Homes.
The challenge
Generate off-plan sales at
prices significantly higher than
the local market had achieved,
in an area largely ignored by
other residential developers.
The solution
The development is located close
to London’s most exciting cultural
districts – The South Bank. So we
developed a brand positioning that
chimed with the lifestyle aspirations
and cultural tastes of the target
audience. The visual identity was
designed to promote the development
as an integral part of South Bank
life, and the capital in general.
The outcome
The vivid, informative and responsive
website truly embodies the brand
– it’s a refreshing alternative to the
conventional, over-styled, highend property marketing. The result was
strong sales, with 30% of the
apartments sold within ten days
of its launch, and the remaining
units sold months before the
development’s completion, all
at or above the asking price.
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The Truscott Arms
Elevating a Maida
Vale local

The client
A beautifully restored Victorian
pub in London’s Maida Vale, with
aspirations to become a popular local
and city-wide gourmet destination.

Our role
Market research, competition audit,
brand strategy, visual identity,
messaging, art direction, website and
digital, marketing plan, communication
materials, point-of-sale materials,
exhibition stand, illustration.

The challenge
Establish the pub as a craft bar,
elegant eatery and an arts venue
in one, to realise the long-term
dream of the renowned theatre
producer owner. Turning this dream
into a coherent and profitable
reality required an imaginative
and bold branding approach.
The solution
By leveraging the inherent value of
the pub and enriching it with the new
owner’s personal aesthetic flare,
we created an imaginative visual
identity that carried forward some
of the traditional, Victorian detailing
while embracing the versatility of
a contemporary layout grid.
The outcomes
The new visual identity enabled the
owners’ eclecticism to be expressed
in a rich and vibrant brand that is
visually consistent while offering
immense flexibility. Coupled with a
clear brand purpose, this has given
the management a great deal of
confidence to boldly follow through
with their ambitious plans for this
uniquely diverse, charismatic, and
now award winning, venue.
© Principal Ingredient
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Happy
Birthday
to us!
Friday 21 March
MUSIC & FESTIVITIES
BEGIN AT 7pm

The Truscott Arms is turning one year old, and
what a year it has been! We’re having a party
to thank all of you - the Maida Vale residents,
locals and foodies who have supported us.
We’ve got a fantastic band and there will be
nibbles and general merriment.

55 SHIRLAND ROAD, MAIDA VALE, W9 2JD
020 7266 9198 EVENTS@THETRUSCOTTARMS.COM
THETRUSCOTTARMS.COM
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O’Mara’s
Capturing the
spirit of O’Mara’s
Our role
Market research, brand audit,
competition audit, market size
analysis, brand strategy, visual
identity, messaging, packaging
design, style guidelines, art
direction, photography, sales
materials, point-of-sale materials.

The client
A high quality Irish cream liqueur
distributed in the USA by Heaven Hill.
The challenge
Revive sales that, after a ten-year
period of strong performance,
had started to flatten as increased
competition and volatility of the
supermarket distribution started to
expose weaknesses of O’Mara’s
undifferentiated brand image.
The solution
After thorough analysis, it was clear
that O’Mara’s possessed unique
qualities, which resonate strongly
with its predominantly female
target. So rather than continue
with the price cutting strategy, we
repositioned O’Mara’s to become a
genuine midmarket brand, with it’s
own sense of pride and value. We
created a beautifully crafted brand
identity and strong messaging to
support the new positioning.
The outcome
Approval of O’Mara’s new look
reached over 85%, even from its
competitors’ loyal consumers,
and was rolled out globally. Since
launch, orders and retail listings have
significantly increased throughout
the USA and continue to climb.
The new offer has also generated
new business opportunities from
European and Asian distributors.
© Principal Ingredient
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Arden Court
Establishing
foundations in a
new international
market.
Our role
Market research, brand strategy,
naming, visual identity, messaging,
website, marketing materials,
photography, interior design.

The client
A residential development in the
thriving, cosmopolitan district
of Bermondsey, London.
The challenge
Accelerate the developer’s
progression into the Asian market by
capitalising on the gains made with the
previous development, Glenbrook.
The solution
Using a similar visual language to the
preceding development, we
concentrated on communicating a
liveliness, but seclusion, that was
uncommon for the development’s
zone 1 location. The solution
deliberately mirrored the prior’s
approach, in order to induce
greater visual recognition and
identification of Loncor Homes,
from those within the industry.
The outcome
Received commendations across the
industry, including the notoriously
discerning Asian market, as well as
hitting all sales targets at asking price.
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“We inspire our clients so they
can inspire theirs. Brands
that inspire are the ones
people buy into, the ones
they invite into their lives and
develop relationships with.
There is no room for dull
and indifferent. The ability
to inspire is without doubt a
brands most valuable asset.”
Igor Jocic, Founder and Creative Director

If you would like to know more,
bounce some ideas around
or chat to us about what
outstanding branding could do
for you, then please get in touch,
would love to hear from you.
020 3740 1000
hello@pibranding.com

